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Global Rank
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Top Sitesin Iran

Global By Country By Category

1 Google.com
Enables users to search the world's information, including
webpages, images, and videos. Offers...More

2 Aparat.com

Persian Video Sharing website provides video uploading and

' - ' YO sharing, video channel management, f...More
L L] L L]

Ll lo \Jl” J—‘JIS 3 Digikala.com
: Launched in Feb. 2007, Digikala is a fast growing market leader in e-
commerce in Iran which is ...More

4 Varzesh3.com
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Trusted and Innovative ecommerce brand
Known as Amazon of Iran

Cutting Edge in-house

The biggest Logistics Capabilities in MENA Fcommerce Platform
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Ad Services digikalanexr ' digikala

HAdro digipay Retail

FINALTARGET

DIGISTYLE ~ QU=210

Marketplace

International
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https://www.asriran.com/fa/news/644836/%D8%A8%D8%B1%D9%86%D8%AF-%D9%85%D9%84%DB%8C-%D8%B1%D8%AA%D8%A8%D9%87-%D8%A7%DB%8C%D8%B1%D8%A7%D9%86-%D8%AF%D8%B1-%D8%A8%DB%8C%D9%86-%DA%A9%D8%B4%D9%88%D8%B1%D9%87%D8%A7-%DA%86%D9%86%D8%AF-%D8%A7%D8%B3%D8%AA-%D8%AC%D8%AF%D9%88%D9%84
https://iranmct.com/news/%D8%A8%D8%B1%D9%86%D8%AF%D8%B3%D8%A7%D8%B2%DB%8C-%D9%85%D9%84%DB%8C-nation-branding
http://www.marketingjournal.org/improving-economic-prosperity-through-nation-branding-david-j-reibstein/
http://www.culturaldiplomacy.org/pdf/case-studies/Hwajung_Kim_The_Importance_of_Nation_Brand.pdf
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